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Dr Gyaneshwar Singh Kushwaha is an Associate Professor in the Marketing Area. He earned
his Ph.D. in Management from Banaras Hindu University (BHU). His research interests
include consumer emotion, perception, motivation, scarcity, information processing, and
consumer friendliness to artificial intelligence, green marketing and supply chain
management. He teaches courses on marketing management, marketing research, strategic
management, supply chain management, and sales management. He has over 15 years of
teaching and research experience. His research works have been published in international
journals such as Journal of Research in Interactive Marketing, Journal of Cleaner Production,
Journal of Retailing and Consumer Services Electronic Green Journal, Applied Sciences and
British Food Journal.



Awards

He has received several recognitions/awards including Junior Research Fellowship by
University Grant Commission, New Delhi. He scored AIR-01 in Management Subject in NET
exam conducted by University Grant Commission, New Delhi. He also received Research
fellowship of Banaras Hindu University (BHU).

Research

Dr Kushwaha’s research interests are in the Marketing and Supply Chain Management
domain. He is actively pursuing various studies in consumer psychology, behaviour and
attitudes. He is also interested in the “green marketing and green supply chain practices”
which poses a significant challenge to industry and academia alike. He uses optimization
modelling, experimental design, quantitative and qualitative methods in his research
activities. Dr Kushwaha published more than 35 research papers in reputed Web of
Science/Scopus/UGC indexed journals. Some significant publications are-
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